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Women are different when it comes to Financial Planning

For women, the details matter: they live longer, earn less, and have different insurance needs

South African women are not taking charge of their own personal financial planning. This is despite the fact that

women live longer than men. In fact, current statistics indicate that women are likely to live more than a third of

their lives in retirement.

According to Jeanne Nel, General Manager at NMG Personal Wealth, “This lack of foresight could have dire and

wide-ranging societal consequences. We cannot simply use trite phrases such as ‘women should empower

themselves’ – it is time for women to get into the actual nitty-gritty of financial planning which will avoid much

heartache later on in life, and shield them from life’s crises along the way”.

The recent South African census shows that there are now more women than men. Of the 51.8 million people in

South Africa, 26.6 million are female. And even with these stats, Nel says, women still seem to leave the financial

planning to their husbands.

“It’s really about creating awareness. We need to get to a point where women are aware of what they need to

take care of in their financial planning lives, which moves us to the space where women need to acquire their own

assets. This message is also extended to women in high corporate positions who, it seems, are not finding the

time to really look into the details of their financial planning.”

We are at a pivotal moment; one could call it a “teaching moment” for South Africa, according to Nel. One of the

central findings of the Women in Leadership Census undertaken by the Businesswomen’s Association of South

Africa (BWA) is that women only account for 3.6% of CEO positions, 5.5% of chairperson positions, 17.1% of

directorships and 21.4% of executive management positions.

“While these numbers are low, they will inevitably increase – it puts us (financial planners) in a prime position to

make a difference now – to change the culture and lay a path for younger professional women making their way

in the working world”, says Nel.

While equality in the workplace still has some distance to go – Nel believes that it is in the personal financial

planning space that women can start to level the playing field. However, in order to do so, women need to become

more proactive. “We cannot abdicate our financial responsibility to our partners anymore.”



Employers too have a role to play. It is common place now to acknowledge that hiring more women results in a

more competitive organisation.

Employers should not throw this “competitive advantage” away by neglecting to encourage and incentivise

women to seek the help of professional financial planners attuned to the unique needs of professional women.

“It’s more than maternity benefits, childcare, and flexible hours – it’s a structured approach to their finances” says

Nel.

Six (6) Financial Tips for Women – Jeanne Nel

1. Don’t delegate your financial security

2. Make sure your financial advisor is attuned to needs of women, and you understand each other

3. Educate yourself – and stay informed

4. Build an emergency fund

5. Schedule your financial planning discussion in the same week as your medical check-up

6. Be aware of how your financial advisor is remunerated. There is a difference between advice and

commissions-based selling, and transparency of remuneration is one element to overcome this

To leverage the high proportion of NMG Personal Wealth financial planners bring women, and to provide more

in-depth discussion on these matters, NMG is hosting a business breakfast targeting professional women in order

to urge them to take control and become proactive.

Date: 08 May 2015

Time: 7:00 for 7:30

Speakers:

 Ferial Haffejee – Editor-in-chief City Press

 Michelle Dubois – Legal Marketing Specialist at Liberty

 Kevin Lings– Chief Economist, Stanlib

Other interesting facts:

 Internationally we have seen the trends: in 2010, women, for the first time, became the majority of the

workforce for the first time in the US.

 In the industrialised world there is an unprecedented role reversal under way – and it has huge cultural

consequences.
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About MNG Benefits

NMG Benefits, the South African subsidiary of the NMG Group - a multi-national financial advisory and

intermediary services organisation – is a leading provider of employee benefits advice and services in Southern

Africa. NMG Benefits has 400 employees across Southern Africa. NMG Benefits’ focus is to provide retirement

funds, medical schemes, life insurance companies, employers and employees with professional and unbiased

advice.


